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Question 1
The following three commercials from TV and radio draw my attention
The LG. It's always catchy. The way it moves when displayed draws one's attention. KMel Robotic develops the ad. It uses a 3D mapping program; besides, it makes use of motion capture devices and sophisticated algorithms, which makes it outstanding and catchy.
Intel; this entails a film in which one has to take time to watch as it's displayed. It comprises of several movies, and each film brings out a breakthrough in the Hollywood blocker video. Besides, the art of advertising comes out as a form of education to display the progress of technology advancement in the world.
The Acer: this advertisement displays to people the release of new laptop frames, especially their honeycomb structure. As revealed in the advert, Acer has made use of sophisticated technology which draws the attention of individuals.
Question two
[bookmark: _GoBack]The motivating factor which leads me to collect these commercials include.
The target group
Motivational factors
The insurance of the media and the brand experience.
Question number three.
I would classify them under Advertising areas. This is because the transmission of information is word wide; the products which the advertisements elaborate are consumed globally. The advertisements are usually aimed at reaching people all over the world. The ads draw my attention as I am passionate about technology and its diffusion across the globe.






Links to the ads
https://www.youtube.com/watch?v=Qlqe1DXnJKQ
https://www.youtube.com/watch?v=fNQtlfcte3Q
https://www.youtube.com/watch?v=RfFcaV5O7SU
